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Fall Welcome Back Events!
 Friday 9/1/17: 

All day: Residents move in

11am – 1pm: Family picnic @ Bowen Fieldhouse

2pm: Convocation Ceremony @ Convocation Center

3pm: Parent & Family Reception @ Convo Atrium

6:30pm: EMU v. Univ. of Charlotte @ Rynearson Stadium



Fall Welcome Back Events!

 Sunday 9/3/17

7:30 – 9pm: Students of Color Reception @ SC 310AB
LGBT Student Reception @ SC300
Transfer Students Reception @SC320

 Monday 9/4/17: 

12 – 3pm: Fajita Fest @ Bowen Fieldhouse



Some Recent New Hires

 Amy Ducher, Administrative Associate to the Provost

 Kelly Quilter, EMUF Chief Development Officer

 Jeff Guyton, EMUF CAS Senior Director of Development

 Austen Smith,  EMUF Advancement Communications Manager



Agenda
1. Welcome & Updates

Jim Smith, President

2. Marketing & Branding Guidelines
Walter Kraft, Vice President for Communications

3. Autism Collaborative Center Overview
Kristine Kastle, ACC Managing Director

4. HR Benefits Automation Update
Vicki Mitroi, Director of University Benefits 

5. Advancement & Homecoming Previews
Jill Hunsberger, Associate Vice President for Advancement



Marketing & Branding 
Guidelines

Walter Kraft, Vice President for Communications



Overview

▪ TRUEMU marketing campaign began in 2011 and has 
continued to evolve

▪ Recent research tells us the evolution can continue 
with focus on:
➢Connecting a stronger message/voice

➢Clarification and confirmation of who we are

▪ Will have greatest impact and will strengthen our brand 
if we have university-wide brand consistency 



Brand Discussions

▪ Team of faculty and staff participated, offering 
expertise and perspective 

➢Anne Balazs

➢Lolita Cummings Carson

➢Ted Coutilish

➢Christine Deacons

➢Darcy Gifford

➢Jill Hunsberger

➢Kevin Kucera

➢Calvin Phillips

➢Athletics



Key Brand Elements



Attributes



Narrative



Brand Elements



Primary Marks

▪ University marks are streamlined and simplified

▪ TRUEMU becomes a hashtag and continues to live 
in social media

▪ Will post guidelines for marks, colors and fonts

http://www.emich.edu/communications/brand-guidelines/index.php

http://www.emich.edu/communications/brand-guidelines/index.php
http://www.emich.edu/communications/brand-guidelines/index.php


Additional Marks

▪ Logo extensions for colleges, schools, departments, 
and all areas of the University will be developed

▪ Also will create new business card templates, letterhead, 
other stationery, and a new PowerPoint template

▪ Additional marks and logo extensions will be available 
later this fall



Transition

▪ Gradual process to place new brand elements on 
websites, printed materials, and other items with 
university marks

▪ Continue using existing materials until depleted

▪ When ready to produce new print or online materials, 
contact the Marketing or Integrated Content (web) 
teams for guidance



Examples



Light Post Banner



Light Post Banner



Parking Garage Banner



Billboard



COE Postcard



COE Postcard



Website



Website



Cover



Digital Ads



Digital Motion Ad



Next Steps

▪ In order for the EMU brand to have the greatest impact 
possible, we will work with all university entities to 
ensure consistency in the look, messaging, tone and 
voice of our brand

▪ Contact the Division of Communications if you need 
assistance or have questions



Autism Collaborative 

Center (ACC) Overview

Kristine Kastle, ACC Managing Director



Autism Collaborative Center
Overview

Kristine Kastle, Managing Director

Allison Greening, Clinical Manager



What is the Autism Collaborative Center?

 The ACC provides on-site, real 
time interdisciplinary therapeutic 
care, using a holistic approach to 
treat the individual and support 
the family through programming 
and coaching.

 Each client receives a 
personalized treatment plan.



Clinical Services

 Applied Behavioral Analysis
 Early intense Behavior Intervention – 2 to 

8 years old

 Verbal Behavior

 Positive Behavior Supports

 Speech and Language Therapy
 Augmentative & Alternative 

Communication

 Articulation Delays

 Receptive/Expressive Delays



 Occupational Therapy

 Fine/Gross Motor Planning & 
Coordination

 Sensory Processing & Self-Regulation

 Activities of Daily Living & Independent 
Living Skills

 Clinical Social Work

 Family System Intervention

 Counseling/Psychotherapy

 Community Partnership & Development

 Social Skills Programming



Services Across the Lifespan

 PEERS Curriculum

 Children’s Friendship 
Training

 Young Adults

 Adults



A Case Study: Elliot

Then
(4 Years, 3 Months)

 Language was limited to “scripts” 
that were memorized

 Little accurate recall

 Few meaningful relationships

 Rigid behavior limiting enjoyment 
of new activities and people

Now
(5 years, 8 months)

 Graduated from services

 YMCA summer camp

 Novel, conversational language

 Friendships, playdates & parties

 Enrolled in Y5 classroom with 
paraprofessional

 Attempts new & challenging 
activities



State Autism Grants

Between 2011-2015, the ACC received $4 
million in grant funding from the Michigan 
Department of Health and Human Services. A 
large proportion of the funds were used to 
make upgrades to our space in the Fletcher 
Building.



State Autism Grants

 Telemedicine

 Sensory friendly lighting

 Updated spaces:
 Bathrooms

 Simulated learning labs

 Treatment spaces

Observation Rooms

 Playground





Opportunities for EMU Students

Hands-On Learning

 Speech Therapy

 Occupational Therapy

 Behavioral Psychology



Opportunities for EMU Students

Observations

 Physician Assistant

 Human Resources

 Quality Management



Autism Service Benefit at EMU

 Coverage applies to

 Applied Behavior Analysis (ABA)

 Speech Therapy

 Occupational Therapy 

 Diagnostic Testing.

 PPO – 100% In-Network (No deductible or co-pay)

 HMO - $35-$45 Co-Pay (depending on the service)



ACC Contacts

• Kris Kastle: kkastle@emich.edu 

• Allison Greening:  agreenin@emich.edu

• ACC: autismcenter@emich.edu





HR Benefits 

Automation Update

Vicki Mitroi, Director of University Benefits



Benefits Enrollment and Management

• User’s perspective: Paper enrollment process, 
information on several web sites or paper, 
inconvenient, not flexible, not logical

CURRENT
USER 

EXPERIENCE

• Administrator’s perspective: collect and store paper, 
manually enroll employee on at least six different 
websites, no branding, no integration, not easy 
access

CURRENT 
ADMINSTRATOR 

EXPERIENCE

• NEW: Integrated Benefits Electronic Enrollment and 
Management Solution

NEW

ENHANCED SOLUTION



EMU and Benefitfocus



Selection and Implementation Team

Benefitfocus

IT

HRIS

PayrollHR/Benefits

Marketing



Benefitfocus Highlights

What is Benefitfocus?

Why did we choose 

Benefitfocus?

How will it enhance our 

processes?



Benefitfocus Highlights

A powerful data-driven platform to 

shop, enroll, manage and exchange 

benefits all in one place. 

How will it enhance our 

processes?

Why did we choose 

Benefitfocus?

What is Benefitfocus?



Benefitfocus Highlights

Makes the process simple, smart, convenient 

and secure

User experience

• Accessibility: 24/7 access from anywhere via 

login portal using Single sign-on

• Informative: Ability to access information about 

benefit plans, rates and education

• Personalized: Employees are only presented 

with the benefits and plan options they are 

eligible for

How will it enhance our 

processes?

Why did we choose 

Benefitfocus?

What is Benefitfocus?



Benefitfocus Highlights

Administrator capabilities

• Automation - HRIS and payroll integration 

• Immediate - Real time updates 

• Accuracy - less room for error

• Eliminating duplicate data entry

• Automatic email reminders can be 

delivered to employees

• Informative - an abundance of resources

• Customization and Branding

How will it enhance our 

processes?

Why did we choose 

Benefitfocus?

What is Benefitfocus?



Benefitfocus Highlights

Employees can:

• Enroll 

• Make changes to benefit elections

• Seek benefit information and education 

• Have instant access to benefit summary  

Services Available:

• At time of hire

• At time of life events (marriage, birth, 

adoption, divorce, position change etc.)

• At time of open enrollment

• At any given time; from anywhere

How will it enhance our 

processes?

Why did we choose 

Benefitfocus?

What is Benefitfocus?



Benefitfocus 



Benefitfocus





Project Timeline

August September October November

Discovery

Vendor 

Integration

Open Enrollment

Begins

Testing



Advancement & 

Homecoming Previews

Jill Hunsberger, Associate Vice President for Advancement



EMU Faculty & Staff Giving Campaign

▪ Dr. Karen Paciorek & Dr. Mike Paciorek, Co-
Chairs

▪ Campaign Kick-Off event Thursday, September 
21, 3:00-5:00 p.m., Alumni Lounge, McKenny 
Hall

▪ Save-the-Date: Giving Tuesday, November 28



EMU Homecoming Festival

Getting Down in Depot Town

 Saturday, October 21, 5:00 – 9:00 p.m., Depot Town

“Name That Hot Sauce” contest, Fermentation 
Science Program partnership with The Brinery

Ann Arbor Area Visitors & Convention Bureau and 
WEMU partners



News!

▪Third Thursday Happy Hour

Third Thursday of the month; 3-5 p.m. for faculty & staff

Opportunity to network with campus partners and learn of 
volunteer opportunities

▪Meet Up Mondays

Second Monday of the month meet & greets for students

Partnership with Student Government and Student Affairs

Opportunities for various campus programs and alumni to 
network with our students



Call to Action

▪Give to the Faculty & Staff Campaign and 
share info with your teams

▪Join us at the Kick-Off September 21

▪Stay connected and engaged



Call to Action

▪Nominate an Alumni Award recipient, Deadline 
October 20th, nomination form can be found on 
the Alumni Association website

▪Attend and encourage others to Follow the Green 
& White Road and visit the EMU Homecoming 
website and attend events 
http://www.emich.edu/homecoming/



Website:

emich.edu/president/communications/meetings.php

http://www.emich.edu/president/communications/meetings.php


Upcoming Meetings:
Monday, October 2

Thursday, November 2

Student Center Ballroom @8:30 a.m.


